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Accessibility and disabilities
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> 100 million in EU
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Social media accessibility

The practice of designing and developing social media content and posts 
that provide a smooth inclusive experience for everyone.



Accessible best practices 

• Keep your text readable.

• Keep the formatting simple.

• Don't copy and paste alternative characters from external sites.

• Include descriptive links or shorten them.

• Put compound hashtags in #camelCase or #PascalCase.

• Use emojis in moderation.

• Don’t use emoticons (ASCII art).

• Check your colour.

• Include alternative text for images.

• Images with text: scarce and with supporting readable text. 

• Add captions, transcripts and descriptions for audiovisual content.



Readability

• Check your spelling and punctuation.

• Use short sentences and break the content in paragraphs.

• Use plain language:

– Be clear and concise.

– Avoid using jargon, idioms or fixed expressions.

– Avoid acronyms and abbreviations.

 If you use them, explain their meaning.

– Check the Guidelines for Plain text (PDF, 113 kB).

• Test the readability of your content: Hemmingway.

https://op.europa.eu/documents/d/accessibility/accessible-publishing-plain-language-guidelines
https://hemingwayapp.com/


Test the readability

In social media your 
audience is very broad.

Aim to a level of readability 
of 8 or below (lower 
secondary education).



Language and ableism

• Ableism: Discrimination of and social prejudice against people with 
disabilities based on the belief that typical abilities are superior.

– Classifies disabled people as “less than”.

– Includes harmful stereotypes and misconceptions of people with disabilities.

• Ableist micro-aggressions: expressions that communicate a negative 
slight in relation to disabilities.

– “Are you crazy?”

– “It’s like the blind leading the blind.”

– “My ideas fell on deaf ears.”

– “That’s so lame.”

Glossary of ableist terms to avoid and some alternatives

https://www.autistichoya.com/p/ableist-words-and-terms-to-avoid.html


Etiquette

• The words disability and disabled are NOT pejorative.

 Handicapped and crippled are offensive terms.

 People challenged, differently abled, with different abilities or with 
special needs.

– Many people with disabilities find such euphemisms offensively 
trivializing.

 For physical disabilities, use people-first language: People disabled or 
with disabilities.

 For cognitive disabilities (neurodiversity): use identity-first language.

– In doubt: people-first language.



Text formatting

• Don’t use italics and/or bold.

– They are treated as special characters and either not recognized by screen readers 
or read in a completely different way.

• Don’t write everything in capital letters.

• Don’t use varied case (alternating caps or studly case) to sarcasm:



Visual formatting

• Don’t format your text using spaces, tabs or hard returns:

In theory: Post-World War One writers and artist [handshake] 
me in fourth grade, thinking all your problems would 
go away if you lived in Paris 

How it is really read 
by a screen reader:

Post-World War One me in fourth writers and artist grade [handshake], 
thinking all your problems would go away if you lived in Paris



Avoid alternative characters

• Don't copy and paste alternative characters from external sites:

Check how it sounds!

– They are not accessible.

– This also negatively impacts the engagement and searchability 
of your content.

https://twitter.com/kentcdodds/status/1083073242330361856?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1083073242330361856%7Ctwgr%5E3ca7b599b643feb35421a6d9d6c95a3ac25fcef8%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fsproutsocial.com%2Finsights%2Fsocial-media-accessibility%2F


Descriptive links

• Use text that is meaningful, descriptive and that clearly identifies the 
content of the resource.

– Avoid ambiguous text, such as "click here" or "more information".

– Do not include just the web address.

Click here for more information.

More information in https://op.europa.eu/en/web/accessibility. 

Check our accessibility site to get more information.

https://op.europa.eu/en/web/accessibility
https://op.europa.eu/en/web/accessibility
https://op.europa.eu/en/web/accessibility


Shortened links

• In platforms that do not allow embedded links, use shortened links:

Location of the Publications Office of the European Union.

Location of the Publications Office of the European Union: 
https://www.google.com/maps/place/Publications+Office+of+the+European+Uni
on/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fd
e23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671q
qmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D
%3D

Location of the Publications Office of the European Union: 
https://shorturl.at/SclNr

Free URL shortener

https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/Publications+Office+of+the+European+Union/@49.5996751,6.1277454,17z/data=!3m1!4b1!4m6!3m5!1s0x479548dae83fde23:0x95ae45fcfccda8a4!8m2!3d49.5996751!4d6.1303203!16s%2Fg%2F1q671qqmh?authuser=0&entry=ttu&g_ep=EgoyMDI0MTAyOS4wIKXMDSoASAFQAw%3D%3D
https://shorturl.at/SclNr
https://www.shorturl.at/


Hashtags

• Put compound hashtags in #camelCase or #PascalCase.

#superbowl

#SuperBowl

#SuperbOwl

• Social media doesn’t register letter case adjustments 
as handle updates.

• Place them at the end of the post.

• If many, better in the first comment.



Emojis

• Each individual icon has its own description assigned to it.

– Every description is unique.

– Many vary depending on the platform, browser or device.

– Check the descriptions in the Emojipedia.

– Make sure it fits your message. Abandoned house 
Old house
Haunted house 
Derelict house 

• If possible, stick to yellow.

Raised hand
Raised hand: light skin tone
Raised hand: medium-light skin tone
Raised hand: medium skin tone
Raised hand: medium-dark skin tone
Raised hand: dark skin tone

https://emojipedia.org/


Emojis

• Use them in moderation: a maximum of 3 emojis per message.

• Don’t use emojis to replace words or bullet points.

• Never place emojis in the middle of a sentence.



Emojis

• Place all emojis at the end of your message or post.

– Keep in mind that some people stop reading as soon as they start 
hearing emojis.

• Make sure to know how your post sounds.

– Use screen readers or Pericles Chrome extension.

Check how it sounds!
“Pineapple on pizza? yes yes yes backhand 
index pointing down backhand index pointing 
down backhand index pointing down.”

https://chrome.google.com/webstore/detail/pericles-text-to-speech-s/oacindbdmlbdeidohafnfocfckkhjlbg?hl=en
https://www.linkedin.com/posts/ronnyhendriks_accessibility-inclusion-linkedin-ugcPost-7143351713188478976-zOlQ/?utm_source=share&utm_medium=member_android


Avoid emoticons

• They use letters, numbers, punctuation and other characters to 
make illustrative pictures.

– Their format may vary between browsers and devices (especially on 
X/Twitter) because the characters can shift.



Avoid emoticons

• Assistive devices read those characters as they 
were originally intended.

• If you want to use a text illustration, export it as 
an image and add alt text to it.



Colour

• To convey information do not use only colour:

– Instead of using just colours:  

– Use different symbols:  
– Add other information (such as patterns).

• To verify, switch it to greyscale.



Color filters in Windows 10

Start > Settings > Ease of Access > Color filters  

Shortcut for filters: Win + Ctrl + C



Images

• Include alternative text for images and visuals.

– Most platforms allow to include it.

– If not possible, include it under the image.

– Webinar: How to write effective alternative texts.

• Never rely on auto-generated image descriptions!

https://eulearn.europa.eu/ilp/pages/description.jsf#/users/@self/catalogues/115294/coursetemplates/69480585/description


Images with text

• Consider font legibility and colour 
contrast.

• Font size should be at least 16 pt.

• Always add supporting readable text   
(in the alt text or in the post).

• Avoid graphics with an excessive 
amount of text.

– If unavoidable, such official statement, 
add the link to the webpage where it is 
available as readable text.



GIFs

• They need to be chosen carefully: they can 
negatively impact users with photosensitive 
epilepsy, ADHD and anxiety

• Accessible GIFs should:

– Stop playing after 5 seconds.

– Offer users a way to pause the animation if it doesn’t 
automatically stop after 5 seconds.

– Not contain rapid blinking or flashing.



Audiovisual content

• Audio files with transcripts.

• Videos with:

– Transcripts.

– Captions:

 Avoid dynamic captions.

 If automatic generated, check 
them before publishing.

– Written or audio descriptions.



Questions?

Accessibility site of the Publications Office

https://op.europa.eu/en/web/accessibility/accessibility
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